


“The conference helped us understand if our
current strateqy is going in the right direction and

what has paid dividends for other companies.”

12:00-1:15 Lunch and Exhibits

AFTERNOON SESSIONS -
ELECTRONIC BILL PRESENTMENT
AND PAYMENT

1:15-2:30

The State of eBilling, Presentment
and Payment: Defining and
Realizing Success

While the benefits of EBPP for
communications service providers are
obvious, despite huge investments by
them, its adoption rate for a majority of
companies remain mired in the single
digits. What is it going to take to finally
make EBPP a success and allow service
providers to realize the promised return
on their investment. How does one define
success? |Is one model/approach more
effective than another? What can be
learned from other industries? How does
usage differ by market segments and what
unique requirement exist between the
segments?

Vito Casalinuovo, Senior Manager, Online
Billing and Payment, Rogers Communications

Steve Dubner, Director of Strategic Alliances,
OSG Billing Services

John Hughes, Assistant Vice President,
Convergent Billing, Comverse

Kenny Pope, Online Operations, AT&T

Joe Tapscott, Director of IT Business Solutions,
Helio

- Osama Abu-Shihab, Bell Canada

2:30-3:15

Providing Electronic Billing
Capabilities for Differing
Customer Needs

With the advent of Sarbanes-Oxley, com-
munications service providers are faced with
the need to provide their customers with robust
bill analysis capabilities. Customers have
differing needs, ranging from those who need
consistently formatted bulk data to those who
need access to the data and robust functions to
enable them to mine the data. Verizon Business
has implemented a set of capabilities that
provide their customers with a global view of
total spend and multiple options for bill analysis,
depending on the needs of the customer.

David Landry, Executive Director,
Verizon Business

3:15-3:45 Break and Exhibits

3:45-4:30

Allowing Your Customers to
Better Manage their Billing
Information Online

AT&T eBill is a robust online tool that currently
enables over 53,000 AT&T enterprise business
customers to view their invoice details, analyze
billing data through standard or custom reports,
make inquiries, request billing adjustments, see
payment history, and even pay bills. The speaker
will showcase the eBill tool and the value it
provides AT&T’s enterprise business customers.

John Cushman, Vice President, AT&T

“Very informative and thought provoking.”

LOCATION

“Ports of Call”
Can\l Tnvld

ADVENTURE PARKS

Orlando, FL 32821

Billing Output is being held at the “Ports of Call”

conference facility at SeaWorld Orlando. This

beautiful facility has its own separate entrance to

the right of the park’s main gate.

7007 SeaWorld Drive

- Judi Poole, AT&T

SeaWorld is located at the intersection of Interstate 4 and FL 528 (Bee Line Expressway),
10 minutes south of downtown Orlando and 15 minutes from Orlando International
Airport. TeleStrategies has reserved a block of rooms at the nearby Rosen Shingle

Creek Hotel, 9939 Universal Blvd. at a special conference rate of $229 per night. Shuttle

service will be provided between the hotel and SeaWorld every morning and afternoon. To
reserve your room, call 407-996-9939. Be sure to mention you are with the TeleStrategies’
conference to receive the special rate.

4:30-5:15
Extending Online Billing to Bank
Websites

Hear how Verizon Wireless extended its online
payment options beyond its own website by
enabling customers to also view and pay bills
directly at their bank site. The discussion will
address the reasons Verizon Wireless chose
to offer e-bills at bank websites, the impact on
operational efficiency and collection speed,
and the effect on website usage. Attendees
will also learn the co-marketing techniques
used by Verizon Wireless and a leading bank to
triple e-bill adoption at the bank website once
the service was in place.

Tim Whitridge, Manager, Treasury Services,
Corporate Treasury, Verizon Wireless

Lori Stepp, Director, Product Management,
E-Bill Advancement, CheckFree

5:15-6:15 Reception and Exhibits

FRIDAY, FEBRUARY 1, 2008

MORNING SESSIONS- PRINTING
AND MAILING

8:30-9:15
How Is your Print and Mail
Vendor Performing?

A print and mail vendor report card identifies
and quantifies the vendor’s performance.
The speaker will describe how to create an
effective print and mail vendor report card
based on his experience overseeing the
printing and mailing operations for over 37+
million customer bills and 5.2 million other
customer monthly outputs at a major carrier.
The presentation will address the process for
developing a report card including: potential
report card components, establishing baseline
performance, report card methodology, and
managing the vendor’s reaction.

Philip Claire, Consultant, TSR

9:15-10:00
The Four Things You Need to Know
about Mail In 2008

There are four significant changes
happening in the postal world this year.
These include: impacts from the postal rate
increase, rural route address conversions,
address change updates, and Intelligent Mail
Barcode. Learn what these changes mean

to large mailers and how you can reduce or
take advantage of their impacts. From taking
advantage of the lower second ounce rate of
First Class mail to what needs to be done to
not get hit with significant postage increases
resulting in new postal regulations, every
attendee will be able to take away something
that their company can do.

Mury Salls, Vice President, Postal
Relations, DST Output, and President,
Major Mailers Association

10:00-10:30 Break



10:30-11:15 * 11:30-12:15 “The presentation materials and the organization of
NETWORKING ROUNDTABLES =
the conference were excellent!

One of the most popular sessions at
TeleStrategies’ events, networking roundtables
are your opportunity to sit down with your - Sharmila Nadkarni-Gidh, Verizon Communications

peers—in an informal, collegial setting—to share

your questions, insights and experiences on

billing output-related issues you want to learn CONFERENCE SP ONSOR S | .
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REGISTRATION INFORMATION
REGISTRATION FEE:

Save $200 by registering before January 8, 2008 e
Before 1/8 After 1/8 Title:
Special Service Provider Rate* $795 $995
Registration fee for all others $1,095 $1,295 Company:
e e L0 B
FOUR EASY WAYS TO REGISTER: c.t,,.
BY PHONE: Call 703-734-7050 for immediate registration. State/Province/Country Zip/Postal or Country Code
ONLINE: Go to www.telestrategies.com
BY MAIL: Complete the registration form and mail to: e
TeleStrategies, P.O. Box 4109, McLean, VA 22103 .
BY FAX: Complete the registration form and fax to: e
703-734-9371 PREPAYMENT REQUIRED: (Payment in full is required before attendance)
PAYMENT INFORMATION: Registration fee must be paid Q My check is enclosed in the amount of $

prior to event.

TRANSFERS AND SUBSTITUTIONS: Transfers and substitutions are
permissible up to 24 hours in advance of conference date.

U Please bill my company
U Please bill my:

Cancellations and No-Shows: If you are unable to attend, there is no JVisa I Mastercard 1 American Express 1 Discover 1 Diners Club

penalty if your cancellation is received in writing two weeks prior to the

conference date. Cancellations after that date are subject to a 25% service Account No. Expiration Date (mm/yy)
charge. Registrants who do not attend and who do not cancel before
the conference date are liable for the full registration. If the conference is Cardholder’s Name

cancelled, neither TeleStrategies is not responsible for any airfare, hotel or
other costs incurred by the registrant. Signature:






